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Information Memorandum 
Siam Global House Public Company Limited (GLOBAL) 

 

Head office location: 232 Moo 19, Rob Muang, Muang, Roi Et 45000 

 Tel: 0-4361-9850-99 Fax: 0-4351-9777 Website: www.globalhouse.co.th  

Listed date : 19 August 2009 (First trading date: 19 August 2009) 

Listing securities : Common stock: 960 million shares 

 Par value: 1 Baht 

 Total paid-up capital: 960 million Baht 

 (Offering to public investors: 260 million shares, Par value: 1 Baht, Total capital: 260 

million Baht) 

Capital : As of 19 August 2009 (Trading Commencement),   

Authorized capital:  Common stock 960 million Baht 

 Paid-up capital:  Common stock 960 million Baht 

Secondary Market : Stock Exchange of Thailand (SET) 

IPO offering price : 2.55 Baht 

Offering Date : 10, 11 and 13 August 2009 

Objective and plans for utilizing the capital increase : 1. Store expansion  300 million Baht 

  2. Working capital reserve  340 million Baht 

Nature of business  

GLOBAL is a one-stop shopping home center, which offers construction material, home decorative 

products, tools and equipment used in construction, home improvement, and household and gardening 

decoration in modern trade warehouse style. The company operates its businesses under the 9Global House; 

name. 

 At present, GLOBAL has seven stores in upcountry, covering branches in Roi Et, Khon Kaen, Udon Thani, 

Chiang Mai, Rayong, Chonburi and Nakorn Pathom. GLOBAL offers a wide range of products with more than 

50,000 items, comprising of all product categories for construction, home improvement and decoration as well as 

covering numerous low-to-high end products. Based on professional and experienced procurement team, all 

products presenting at GLOBAL?s warehouse can be deem as having high quality, meeting customers? needs and 

corresponding to market trend. The mega warehouse concept and inspiration to be a 9truly; one-stop shopping 

home center have eventually driven to GLOBAL?s typically large store size with sellable area approximating  

18,000 @ 26,000 sq.m. and more than 200 parking lots. GLOBAL?s mega warehouse is generally segregated into 

two areas: 



 2 

 - Shopping area is selling space where customers can comfortably walk and select a various number of 

products offering at GLOBAL. Within the store?s shopping area, there are sufficient staffs who are ready for serving 

customers and giving advice according to their needs. 

 - Drive Through is area displaying building and construction material for structural work, such as cement 

and steel. The company also provides folk lifts and overhead cranes for customers in order to better service 

customers when shopping at GLOBAL?s stores. Customers can drive in, purchase, and pick up goods within 

approximately 10 minutes. 

GLOBAL?s products can be categorized into two groups as following: 

 1.   Construction material for structural work, e.g. cement, steel, nail, wire, roofing, etc. 

 2.  Home decorative products, e.g. door, window, hardware tool, sanitary ware, ceramic tile, paint and 

finishing, etc. 

Revenue structure 

2006 2007 2008 1Q/2009  

MB % MB % MB % MB % 

Sales 

- Construction Material 

- Decorative products 

2,671.98 

1,102.46 

1,569.52 

99.23 

40.94 

58.29 

3,216.71 

1,398.04 

1,818.67 

98.92 

42.99 

55.93 

3,967.41 

1,636.51 

2,330.89 

99.15 

40.90 

58.25 

1,014.34 

415.80 

598.54 

99.11 

40.63 

58.48 

Other income* 20.77 0.77 35.19 1.08 33.96 0.85 9.07 0.89 

Total revenue 2,692.75 100.00 3,251.90 100.00 4,001.36 100.00 1,023.41 100.00 

Remark: * Other income includes delivery service fee, installation fee, rental income, interest income, gain (loss) from foreign 

exchange, gain (loss) from asset disposal, and marketing promotional income 

 

Target groups of customers 

GLOBAL has five target groups of customers as follows: 

 1. Retail customers @ end users, such as home owners and small-to-medium-sized contractors 

 2.  Retail stores @ mom and pop stores which resell products to end users 

 3.  Contractors @ persons who purchase and use products in construction, home improvement and 

house decoration for end users 

 4. Project owners @ property developers in terms of residential property, hotel, resort and apartment 

 5. Governmental agencies and corporate customers 
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Revenue breakdown by target groups of customers (2008 and 1Q/2009) 

Sales (%) 
Customers 

2008 1Q/2009 

Retail customers 73.69% 81.52% 

Retail stores 10.08% 5.81% 

Contractors 14.01% 10.40% 

Project owners 1.39% 1.16% 

Governmental agencies & corporate customers 0.84% 1.11% 

Total 100.00% 100.00% 

 

 Retail customer group has gradually gained more shares within GLOBAL?s customer base. The 

increasing proportion of this customer group is considered to eventually benefit GLOBAL in terms of ability to sell 

goods with high gross margin. Furthermore, the company?s cash flow is healthier as these customers typically 

generate cash sales to GLOBAL via either cash or credit card payment.   

Distribution channels  

 GLOBAL?s stores normally situate within strategic location, which embraces by residential area and 

appears to be convenient for both customers and retail stores in terms of transportation to GLOBAL?s stores. 

GLOBAL?s store format style is similar to typical warehouse with one floor and airy atmosphere. GLOBAL arrays a 

tremendous number of offering products in a convenient and efficient manner. The company?s stores emphasize 

on modern trade image and leading position in retail business. GLOBAL has planned to develop e-commerce 

business in the future. To serve outside customers or customers in nearby provinces, the company employs 

distribution channels via its sales/marketing staffs, who normally visit their regular customers at least two times a 

month. In addition, the company usually sends journals to its target groups of customers.  

Supply of products 

 GLOBAL has established a centralized procurement team at Roi Et Branch, responsible for the corporate 

procurement of all warehouse stores. To better enhance performance efficiency, the company employs a 

computer system called 9Minimum Stock; to control the corporate purchasing orders. In addition, GLOBAL has 

recently invested in an improvement program for entire corporate procurement system, resulting in increasing 

convenience for customers, fastening ordering process with manufacturers and suppliers, improving efficiency of 

inventory management, and decreasing the overall inventory handling costs accordingly. 

 Product sourcing approach 

 GLOBAL is active in terms of continuously sourcing new products to offers its customers. Generally there 

are three sourcing approaches utilized by the company as follows: 
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 1. Manufacturers are the ones initiating opportunities and offering products to GLOBAL 

 2. GLOBAL?s procurement team approaches manufacturers both domestic and overseas by structuring 

site visits to investigate manufacturers? products and factories 

 3. The procurement team sources products based upon customers? needs and specification 

 Suppliers 

 GLOBAL operates as a leading retailer of construction material, hardware tools and household decorative 

products. Currently a number of major manufacturers of building material and decorative products in the country 

are also GLOBAL?s suppliers. Followings are the company?s critical suppliers: 

 1.  Domestic manufactures e.g. TPI Polene Plc., TOA Paint (Thailand) Co., Ltd., and Sosuco Ceramic Co., 

Ltd. 

 2.  International producers are suppliers in China and Indonesia, who offers products, such as granite 

tile, glass block, spa tub, bathing screen, stainless for bathing ware, ply board, steel door, hardware 

tool, doorknob, hinge, switch and plug, lighting, insulated sheet etc.  

 The company?s purchase orders are divided into domestic and overseas as presented in the below table. 

2008 1Q/2009 
Purchase orders 

MB % MB % 

Domestic 3,393.15 94.89% 845.78 93.36% 

International 182.70 5.11% 60.12 6.64% 

Total 3,575.85 100.00% 905.90 100.00% 

 

Market competition 

 Market segmentation in industry of retail construction material and decorative products can be 

categorized as following: 

 1.  Operators of home center  

   1.1  Home Pro @ managed by Home Product Center Plc. which operates retail business. Home Pro 

offers goods and services related to construction, improvement, decoration and renovation of 

building, home and residential property under the philosophy of one-stop shopping home center. 

Currently there are 33 Home Pro stores around the country. 

   1.2 Home Works @ operated by CRC Power Retail Co., Ltd. Home Works is a retailer under the 

Central Retail Group with the full-range provision of products and equipment for residential 

decoration and renovation. At present, the company has 10 stores. 

 2. Specialty stores are retail shops emphasizing on specific goods in construction and home decorative 

products.  
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   2.1 Retail stores selling only construction material such as Cement Thai Home Mart, which offers 

merely goods of Cement Thai Group. Thus, other product categories such as ceramic, sanitary 

ware, painting, electrical equipment and plumbing, are provided with limited number and variety. 

   2.2 Ceramic and sanitary ware such as Sukapan Center, Boonthavorn, Décor mart, Grand Home 

Mart and Inter Sanitary Ceramic, which focus on goods relating to ceramic, sanitary ware and 

bathing ware. 

   2.3 Furniture and home decoration such as Index Living Mall and S.B. Furniture which operate retail 

business concentrating on household decorative goods, furniture, bedding and kitchen ware. 

These players normally target at customers who have high purchasing power in the market. 

   2.4 Specialty shops such as painting outlets, plumbing stores, electrical equipment stores and 

hardware shops. These players provide limited product variety to customers with store layout 

under generally traditional style of retail business. 

 According to reports of Business and Economic Research Department of Krung Thai Bank in December 

2007, there are currently 9 leading retail operators of building material and household decorative products. These 

players are increasingly active in terms of store expansion and selling agent development, especially in urban 

area, business zone and department stores in Bangkok, metropolitan arena and various critical regions. As a 

consequence, stiff competition is pervasive within this industry. 

Leading retail operators of building material and decorative products (as of July 2009) 

Operators Brand No. of branches Location 

Cement Thai Sales & Marketing 

Co., Ltd. 

Cement Thai Home Mart 400* Throughout the country 

Home Product Center Plc. Home Pro 33 17 stores in Bangkok, and 16 

stores in upcountry 

CRC Power Retail Co., Ltd. HomeWorks 10 Bangkok and rural area 

Siam Global House Plc. Global House 7 Roi Et, Khon Kaen, Udon Thani, 

Chiang Mai**, Rayong,  Chonburi, 

and Nakorn Pathom 

Boonthavorn Ceramic Co., Ltd. Boonthavorn 6 Bangkok, Pathum Thani, Samut 

Prakarn, and Samut Sakorn 

Grand Home Mart Co., Ltd. Grand Home Mart 4 Bangkok and Nontaburi 

Décor Mart Co., Ltd. Décor Mart 3 Bangkok 

Chonburi Kanyong Co., Ltd. Kanyong Home Store 2 Chonburi 
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Operators Brand No. of branches Location 

Ubonwatsadu Co., Ltd. Ubonwatsadu 2 Ubonratchathani and Nakorn 

Ratchasima 

Source:   Business and Economic Research Department of Krung Thai Bank 

Remark: *  Represent selling agents. 

 ** On 6 November 2008, there was a fire at GLOBAL Chiang Mai Branch. Nonetheless, the company has completely 

re-constructed and commercially re-operated this outlet since April 2009.  

 

 GLOBAL has continuously conducted analysis regarding the industry trend, customers? needs and 

leading players in the marketplace. Based on the company?s capability assessment of competitors, it is evident 

that each operator has pursued different strategies in terms of business model, store layout, and products and 

services offering to customers. Their product positioning is thus diverse in the market and customers? perception. 

Therefore, it appears that these leading players do not compete directly with each other in the industry. 

Accordingly, GLOBAL has no direct competitor in the marketplace. In fact, GLOBAL?s business model is unique 

and relatively new in the industry. The company has inspired to offer both wide range of product variation and 

availability at all time to customers, thus resulting in over 50,000 product lists presenting at GLOBAL?s mega 

warehouse stores. The procurement is regarded as one of GLOBAL?s key success factors in operating its retail 

business. The company normally sources high quality products with reasonable prices. All products can be 

refunded within 30 days. Some products even have life-time guarantee from GLOBAL or its suppliers. All in all, 

GLOBAL has ultimately poised out as differentiated operator of retail business in the industry. 

Environmental impact - none @ 

Summary of business contract 

Party:  A body of persons IPetch Num Nueng? by Warunee Suriyawanakul 

Date: 1 July 2007 

Contract summary: -  The land owner granted GLOBAL for renting land with title deed no. 23237 for 

transferring the company?s goods. The site is located on Taweewattana (Bangprom), 

Talingchun, Bangkok with area of 0-2-96 rai. 

 -  The contract has 5-year maturity, starting from 1 July 2007 to 1 July 2012. 

 -  Monthly rental expense of 20,000 Baht 

Benefits of renting land: It is crucial for GLOBAL to rent this land from the owner as such location is around the 

product distribution area of numerous leading manufacturers. The site is also 

appropriate for supply transportation from suppliers. Consequently, GLOBAL can 

pursue Icross docking management? to better enhance the corporate performance 

efficiency. The cross docking strategy assists in restricting the number of any left over 
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products transferred. Hence, establishment of centralized distribution center is not 

greatly critical for GLOBAL?s operation. In fact, the cross docking has incurred only 

marginal operating costs relative to managing a distribution center. As a consequence, 

renting this land is the strategic decision made by GLOBAL. 

Investment size: GLOBAL has invested in this land in terms of land improvement and concrete pouring 

which was conducted for the purpose of product arraying. The investment cost is 

approximately 0.36 million Baht.  

Feasibility study (if any): - none - 

Technical assistance - none - 

and management: 

Future Projects: GLOBAL has consistently developed store expansion plan. Currently, the company has 

seven operating stores at Roi Et, Khon Kaen, Udon Thani, Chiang Mai, Rayong, 

Chonburi and Nakorn Pathom. The company also has a number of new stores in its 

pipeline, namely, in Bangkok (Chang Watthana), in the Central of Thailand (Ratchaburi, 

Ayudhaya and Nakornsawan), in the Northeast of Thailand (Kalasin), including in 

metropolitan area nearby Bangkok and other prime provinces. In 2009, GLOBAL has 

planed to launch one new store. To develop a typical GLOBAL?s branch, the company 

needs investment outlays around 300 million Baht. Nevertheless, GLOBAL has normally 

conducted deliberate assessment of investment opportunities in terms of store location, 

market size, customer behavior, nearby competitors in such area, and detailed financial 

projection of investment size, sales and profit before making any investment decision. 

Related transactions 

From 2007 to the first quarter of 2009, GLOBAL has incurred connected transactions with persons or groups of 

persons who may have potential conflicts of interest with the company as following: 

1.  Conflicted party: Inter Concrete Industry Co., Ltd. (<Inter Concrete=) 

  Business description: Operate a factory producing ready-mixed concrete and concrete related 

products. 

  Relationship: There are four GLOBAL?s directors who are directors and major shareholders 

of Inter Concrete, namely Witoon Suriyawanakul, Anawat Suriyawanakul, 

Warunee Suriyawanakul, and Tepakul Poonlarp. Individual directors hold 

shares of Inter Concrete 20.20%. Tepakul Poonlarp is an authorized director 

of Inter Concrete. There are another two shareholders of GLOBAL who are 

also Inter Concrete shareholders, namely Nipapan Suriyawanakul and 
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Pathumwan Suriyawanakul. GLOBAL?s shareholders account for a total of 

86.53% shares in Inter Concrete?s capital. 

  Description of connected transactions: 

  1.1  GLOBAL sold mixed cement powder and products related to construction to Inter Concrete. 

  Size of connected transaction: 2007: 15.54 million Baht 

 2008: 17.23 million Baht 

 1Q/2009: 2.92 million Baht 

  Necessity / Rationale: This transaction is related to sales of goods which conditions are 

comparable to ones when GLOBAL sells products to other non-

related companies. This is relatively similar to when retail stores 

(i.e. mom and pop stores) purchase and then resell goods to end 

users. By incorporating purchase orders from both GLOBAL and 

Inter Concrete, bulk purchases contribute to superior discounts 

from suppliers. Both parties therefore benefit in terms of better 

gross profit margin. 

 The company?s audit committee has already reviewed the 

transaction and opined that this transaction is justified and based 

upon fair prices. 

 1.2 GLOBAL purchased ready mixed concrete from Inter Concrete. 

  Size of connected transaction: 2007:   0.20 million Baht 

 2008: 1.46 million Baht 

 1Q/2009: 0.24 million Baht 

  Necessity / Rationale: This transaction involves purchases of goods under normal 

wholesale conditions that GLOBAL also receives from other non-

related companies and the charging price is the same as the 

market price. The purchased products are then utilized in 

renovation, expansion and improvement of the company?s 

building. 

 The company?s audit committee has already examined the 

transaction and concluded that this transaction is reasonable and 

based on fair prices. 

 

2. Conflicted party: Siam Global Engineering Co., Ltd. (<Global Engineering=) 

 Business description: Provide engineering services relating to transmutation, steel 

structure installation and building construction 
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 Relationship: There are three GLOBAL?s directors who are directors and 

shareholders of Global Engineering, namely Witoon 

Suriyawanakul, Anawat Suriyawanakul, and Tepakul Poonlarp. 

Witoon Suriyawanakul is one of authorized directors of Global 

Engineering. There are another three shareholders of GLOBAL 

who are also Global Engineering shareholders, namely Warunee 

Suriyawanakul, Nipapan Suriyawanakul and Wiroonsak Poonlarp. 

GLOBAL?s shareholders have in total 96.69% shares in Global 

Engineering. 

 Description of connected transactions: 

 2.1 GLOBAL sold steel and hardware tools for construction and factory operation to Global Engineering. 

 Size of connected transaction: 2007: 70.22 million Baht 

 2008: 5.76 million Baht 

 1Q/2009: 0.02 million Baht 

   As at 31 March 2009, accounts receivable were equivalent to 

18.70 million Baht. 

 Necessity / Rationale: This transaction is related to sales of goods which conditions are 

comparable to when GLOBAL sells products to other non-related 

companies. This is relatively similar to when retail stores (i.e. mom 

and pop stores) purchase and then resell goods to end users. By 

incorporating purchase orders from both GLOBAL and Global 

Engineering, mass purchases lead to higher discounts from 

suppliers. Both companies therefore benefit in terms of better 

gross profit margin. 

  The company?s audit committee has already reviewed the 

transaction and opined that this transaction is justified and based 

on fair prices. However, Global Engineering has planned to 

directly purchase goods from suppliers. Thus, there may be no 

connected transaction occurred in the future. With regards to 

accounts receivable amounted 18.70 million Baht, Global 

Engineering has already paid back on 12 June 2009. 

 2.2 GLOBAL purchased some goods and equipment from Global Engineering. 

 Size of connected transaction:  2008: 19.54 million Baht 

   1Q/2009: 9.02 million Baht 
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 Necessity / Rationale:  This transaction involves hiring Global Engineering for producing 

cranes and some shop shelves for GLOBAL?s Chonburi Branch, 

which Global Engineering has expertise in manufacturing of this 

kind of products. The company also employs Global Engineering 

to build a billboard for Nakorn Pathom Branch, and crane as well 

as shelves that had been damaged for Chiang Mai Brach. The 

contract price is comparable to other non-related companies and 

based on the market price. 

  The company?s audit committee has already reviewed the 

transaction and opined that this transaction is justified and based 

upon fair prices. 

   As at 31 March 2009, there was no accrued expense regarding 

this kind of transaction. 

 2.3 GLOBAL lent short-term loans to Global Engineering for enhancing flexibility in its operation. 

 Size of connected transaction:  2007: 18.12 million Baht 

  2008: no transaction occurred 

  GLOBAL received interest income from Global Engineering 

equivalent to 2.67 million Baht in 2007 and 0.20 million Baht in 

2008. 

 Necessity / Rationale:  GLOBAL lent loans to Global Engineering for enhancing its 

operational efficiency, which in fact Global Engineering has not 

been granted any credit line from banks. GLOBAL charges 

interest rate equivalent to MLR plus 1%, whereas the company 

has current obligated interest rate at MLR from its financial 

institutions. On 27 June 2008, Global Engineering eventually 

repaid the entire debt to GLOBAL. It is anticipated that there will 

be no similar transaction in the future as Global Engineering has 

already processed through financial restructuring and directly 

requested for credit loans from banks. Accordingly Global 

Engineering will not demand for GLOBAL?s financial supports in 

the future. 

 2.4 GLOBAL signed an agreement as a guarantor of Global Engineering for its financial obligation with a 

commercial bank. 

 Size of connected transaction:   totaling 273.00 million Baht 



 11 

  Necessity / Rationale:  GLOBAL has already been received the guarantee termination 

notification from the commercial bank, which was amounted 

273.00 million Baht and acceded on 31 March 2008. 

  The company?s audit committee has already reviewed the 

transaction and concluded that this transaction is reasonable. 

 2.5 GLOBAL has extended the repayment period of Global Engineering from 30 days to 90 days. 

  The company had a resolution in the audit committee meeting 

(2/2008) and the board of directors meeting (3/2008) on 27 May 

2008 by acknowledging and unanimously approving the 

extension of debt repayment period for Global Engineering. As 

Global Engineering operates as a contractor, it normally has a 

long collection period dependent on installment and/or 

percentage of completion. GLOBAL?s management has reviewed 

and opined that Global Engineering is an on-the-track customer. 

Therefore, the management approved the repayment period 

extension to 90 days. 

 

3. Conflicted party: House and Home Co., Ltd. (<House & Home=) 

 Business description: Operate as a retailer of construction material and household 

decorative products in Phuket 

 Relationship: In the past, there was one GLOBAL?s director who was also the 

director and shareholder of House & Home, namely Witoon 

Suriyawanakul, representing 20% shares of House & Home?s 

capital. He was one of authorized directors of House & Home. 

(Nevertheless, Witoon has already resigned from the director 

position and sold his entire stake in House & Home to other 

existing shareholders.) 

 Description of connected transactions:  

 3.1 GLOBAL sold products relating to sanitary ware, aluminum, and hardware and household tools and 

equipment to House & Home. 

 Size of connected transaction:  2007: 2.36 million Baht 

 2008: 0.63 million Baht 

 1Q/2009: no transaction occurred 

 Necessity / Rationale: This transaction is related to sales of goods which conditions are 

the same as terms when dealing with non-related companies, 
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which is quite similar to operations of retail shops that purchase 

and resell products to end users. 

 The company?s audit committee has already reviewed the 

transaction and concluded that this transaction is reasonable and 

based on fair prices. 

 3.2  GLOBAL bought pine doors, teak doors, PVC doors, double sinks, single sinks and doorknobs from House 

& Home. 

 Size of connected transaction:  2007: 1.06 million Baht 

 2008: no transaction occurred  

 Necessity / Rationale: This transaction is related to sales of goods under wholesale 

terms and conditions which are comparable to other non-related 

companies? as well as determined according to the market price. 

 The company?s audit committee has already reviewed the 

transaction and concluded that this transaction is reasonable and 

based on fair prices. 

 

4. Conflicted party: A body of persons APetch Num NuengB by Warunee 

Suriyawanakul 

 Relationship: A body of persons IPetch Num Nueng? is controlled by the group 

of Warunee Suriyawanakul who is the shareholder, director and 

management of GLOBAL. 

 Description of connected transactions: GLOBAL has rented land with title deed no. 23237 and area of 0-

2-96 rai, locating on Sai 3 Putthamonthon Road, Taweewattana, 

Talingchun, Bangkok. The company utilizes this land for daily 

goods transferring and distribution with monthly rental fee of 

20,000 Baht. 

 Size of connected transaction: 2007: 0.12 million Baht 

 2008: 0.24 million Baht 

 1Q/2009: 0.06 million Baht 

 Necessity / Rationale: This transaction involves renting vacant land which GLOBAL has 

to improve the landscape before renting and utilizing the land. 

The company uses this land as a site for transferring goods from 

suppliers to its various stores on daily basis. The rental fee is 

based on similar ones in nearby area. 
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 The company?s audit committee has already reviewed the 

transaction and concluded that this transaction is reasonable and 

based on fair prices, compared to renting vacant land in nearby 

area. 

 

5. Conflicted parties: Mr. Witoon Suriyawanakul, Mrs. Warunee Suriyawanakul, Mr. 

Anawat Suriyawanakul, Mr. Tepakul Poonlarp, and Mr. 

Wiroonsak Poonlarp 

 Relationship: Mr. Witoon Suriyawanakul, Mrs. Warunee Suriyawanakul, Mr. 

Anawat Suriyawanakul, Mr. Tepakul Poonlarp, and Mr. Wiroonsak 

Poonlarp are GLOBAL?s directors 

 Description of connected transactions: The aforementioned directors have placed personal guarantee for 

the company?s credit line in business operations. Major credit 

lines cover long-term credit, OD credit line, short-term credit line, 

and L/C T/R credit line with financial institutions. The guarantee 

has been conducted according to financial institutions? demand. 

Nevertheless, GLOBAL paid no charge for such guarantee to the 

directors. In fact, after the company has completed its listing 

process on SET, these directors plan to terminate their personal 

guarantee obligation with such financial institutions. 

 Size of connected transaction: As at 31 March 2009: total highest credit line 2,560.85 million Baht 

 Necessity / Rationale: GLOBAL has borrowed money from financial institutions for its 

business operation. The company?s audit committee has already 

reviewed the transaction and opined that the transaction made is 

necessary with regards to borrowing funds from financial 

institutions, contributing to benefits of the company?s operation. 

 

6. Conflicted parties: Mr. Witoon Suriyawanakul 

 Relationship: Mr. Witoon Suriyawanakul is the director and major shareholder of 

GLOBAL 

 Description of connected transactions: GLOBAL borrowed short-term loan from Mr. Witoon to partially 

finance the purchase of one land plot 

 Size of connected transaction: 1Q/2009: 5.30 million Baht 
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 Necessity / Rationale: This transaction is based on the benefits of GLOBAL?s operations 

in order to acquire one new land plot. On 20 April 2009, the 

company repaid the entire amount of debt to Mr. Witoon. 

 

7. Conflicted parties: Mr. Witoon Suriyawanakul, Mrs. Warunee Suriyawanakul and Mr. 

Anawat Suriyawanakul 

 Relationship: Mr. Witoon Suriyawanakul, Mrs. Warunee Suriyawanakul and Mr. 

Anawat Suriyawanakul are directors and management of GLOBAL 

 Description of connected transactions: These three directors have used their personal assets as pledge 

for GLOBAL at a financial institution, for examples, deeds with 

building attached which are their individual demesne. The 

directors do not charge any fee or expense to GLOBAL. 

 Size of connected transaction: As at 31 March 2009: mortgage value 132.00 million Baht 

 Necessity / Rationale: The transaction is conducted for the benefits of GLOBAL in 

operating its business. The company?s audit committee has 

already reviewed the transaction and concluded that the 

transaction made is justified and contributes to benefits of the 

company?s operation. 

 

8. Conflicted party: Global Concrete Co., Ltd. (<Global Concrete=) 

 Business description: Manufacture and distribute concrete block. However, the 

company has already ceded its operation. 

 Relationship: Anawat Suriyawanakul, GLOBAL?s director, is the director and 

shareholder of Global Concrete. Furthermore, there are another 

five persons who are also shareholders of Global Concrete, 

namely Witoon Suriyawanakul, Warunee Suriyawanakul, Tepakul 

Poonlarp, Wiroonsak Poonlarp, and Nipapan Suriyawanakul. 

GLOBAL?s shareholders totally account for 45% stake in Global 

Concrete?s capital. 

 Description of connected transactions: Global Concrete has used its corporate assets as pledge for 

supporting GLOBAL?s operation with a financial institution, for 

instances, title deed no. 111405-6 totaling two plots at Khon 

Kaen, which are the corporate individual demesne. Global 

Concrete does not charge any fee or expense to GLOBAL. 

 Size of connected transaction: As at 31 March 2009: mortgage value 6.00 million Baht 
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 Necessity / Rationale: The transaction is conducted for the benefits of GLOBAL in its 

business operation. The company?s audit committee has already 

reviewed the transaction and concluded that the transaction 

made is reasonable and benefits the company?s operation. 

 

Contingencies and Obligations : As at 31 March 2009, GLOBAL had obligations according to letter 

of credit with the undrawn amount of USD1.3 million (or 44.90 

million Baht) and other contingent liabilities arising from one 

financial institution?s guarantee for GLOBAL to one state-owned 

enterprise and one company totaling 2.7 million Baht. 

Risk factors 

 

1. Business Risk 

 

 1.1 Expanding Investment  

The company has planned to expand its current store network steadily. At present, the company 

operated 7 branches in total, which are located in Roi Et, Khon Kaen, Udon Thani, Chiang Mai, Rayong, Chonburi 

and Nakorn Pathom. The company is planning to launch additional branches in the Central and the Northeast of 

Thailand, which requires the investment of ~300 million Baht per branch for acquiring land, building, marketing 

activities and working capital. Hence, the company exposes to the investment risk resulted from the possibility 

that new branches may not perform as planned, which can be caused by various uncontrollable factors such as, 

economic, politic, consumer behavior, etc. Before making investment decision, the company therefore analyses 

the project feasibility, project risks, and prepares the contingency plan. Consequently, GLOBAL is equipped with 

sufficient resources to handle with this kind of risks. Moreover, the company has an expertise in operating this 

business with more than 10 years experience and competitive construction costs for new outlets and land bank 

sourcing. All in all, these factors help mitigating this risk. With regards to Chiang Mai Branch, there was a fire on 6 

November 2008. Accordingly, GLOBAL had stopped the operation at this outlet for a while. However, the 

company has completely re-constructed and commercially re-launched this outlet since April 2009. 

 

 1.2 Accounts Receivable 

The company operates as a distributor of various products, there may be delinquency risk in the 

event that customers cannot pay their bills on time. However, the company?s cash sales ratio was greater than 

84% on average from 2006 to 2007 and even soared to 97.91% (or 3,884.29 million Baht out of total net sales of 

3,967.41 million Baht) in 2008. As at the first quarter of 2009, GLOBAL has sales on cash of 993 million Baht, 

equivalent to 97.90% of total sales. GLOBAL?s high cash sales ratios have been resulted from the company?s 

prudent credit approval policy and system. For the credit sales in this year, the company intends to approve 

credit line to only major customers with good payment records, otherwise, with bank guarantees or aval.  This 

policy therefore helps control the company?s delinquency risk. Major customers with approved credit terms are 

mainly corporate customers, retail stores and contractors. The company has policy of setting aside provision for 

doubtful accounts according to the estimated non-repayment trend by considering previous track record and 

current financial status of customers. As at 31 December 2006, 2007, 2008 and 31 March 2009, the company has 

set aside provision for doubtful accounts of 0.52 million Baht, 2.00 million Baht, 2.22 million Baht, and 2.22 million 

Baht, respectively. Based on prudent credit approval and strict provision for doubtful accounts, GLOBAL has had 

actual bad debts of merely 0.02% of its revenue. 
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1.3 Risk associated with debt serviceability of GLOBAL?s related parties (Siam Global Engineering Co., Ltd.)  

As at 31 March 2009, Siam Global Engineering Company Limited (9Global Engineering;), the 

company?s related party, accounted for 69.78% of GLOBAL?s net accounts receivable or 18.70 million Baht (the 

detail is shown in Section re: related transaction of Siam Global House Public Company Limited). According to 

the high outstanding proportion, the companyIs performance may be affected if Global Engineering defaults on 

repayment. Receivables from Global Engineering were typically past due over 12 months with outstanding 

balance of 13.24 million Baht or 49.40% of net account receivable. The company did not set aside any provision 

on this account since GLOBAL?s management has reviewed Global Engineering?s current financial status, which 

indicates sufficient source of fund to repay the entire amount of outstanding debt.  

As at 12 June 2009, Global Engineering completely repaid its debt of 18.70 million Baht to the 

company. 

 

 1.4 Inventory 

The company offers more than 50,000 product items to customers. As at 31
 
December 2006, 

2007, 2008 and 31 March 2009, the company had inventory of 984.65 million Baht, 1,419.21 million Baht, 

1,339.37 million Baht, and 1,373.75 million Baht, representing 47.81%, 39.65%, 37.29% and 34.62% of total 

assets, respectively. The high portion of inventory can cause the company obsolescence and inventory loss risk, 

leading to increasing inventory handling costs and other possible damages that can eventually affect the 

company?s liquidity in operations. However, the company has been trying to improve its turnover rate of inventory 

by developing sales promotion, and returning some outdated products to suppliers. In addition, the company has 

established internal control system regarding inventory management by incentivizing employees to carefully 

oversee inventory on hand. Based on closely monitoring system, the company has never been countered with 

any significant loss of inventory.     

 

 1.5 Industry Competition 

Current competition in retail market of construction material and home decorative products has 

become more intense due to increasing players and rising market value. From 2005 to 2008, the industry had 

experienced the annual growth of 18.7%, 13.7%, 4.1% and 7.3%, respectively (despite expanding at the 

deceleration rate from 2005). Kasikorn Research (no. 2151) has estimated that total value of this market in 2009 

will be approximately 300,000 @ 307,500 million Baht, equivalent to -1.5% to 0.8 growth. Kasikorn Research also 

claims that the government?s property tax stimulus package should be the major driver supporting expansion of 

the entire industry as savings from such incentives by home owners can be spent for buying more home 

decorative products. 

At present, the overall economic condition is facing various adverse factors, such as the global 

financial crisis and domestic political upheaval, which there is currently no supportive factor for retail market 

expansion of building materials and home decorative products. Nonetheless, the historical consistent positive 

growth of this market should be one of evidences to ensure that this market is able to weather under any 

unfavorable economic circumstances and contributes to consistent market development. In fact, construction 

material and home improvement products can be considered as ones of our life?s necessities. 

According to the aforementioned supportive factors, there are increasing numbers of players, 

both wholesale and retail, in this market. Most market leaders, such as Home Pro, Home Work, and Cement Thai 

Home Mart, have continuously expanded its store network into various community and business areas, including 

convenient stores in Bangkok and other regions. Thus, GLOBAL?s sales may be deviated from its initial target, 

and the market share as well as profit margin may be affected from price competition accordingly. 



 17 

GLOBAL has however initiated a plan to cope with such increasing market competition by 

emphasizing on differentiation strategy in terms of production distribution and services. For instance, the 

company offers product variety with more than 50,000 items on its list, covering a number of building materials 

and related equipment. Therefore, customers can obtain all materials they require for construction, improvement 

or decoration purposes from only one place. In addition, GLOBAL offers several construction material for 

structural work, e.g. cement, steel, roofing, etc., while most leading players do not provide these type of goods to 

customers. GLOBAL also focuses on sourcing manufacturers/suppliers who can manufacture high-quality 

products with competitive costs for the company. These are primary factors that can help mitigating risk of 

intense market competition for GLOBAL. 

 1.6 Risk of fire accident at store 

There are a number of product items displayed within warehouse store of the company, 

covering construction material, decorative products, tool and equipment used for construction, improvement, and 

decoration for home and garden. Accordingly, GLOBAL exposes to risk of fire accident at the company?s stores, 

which can cause damages to life, inventories and buildings. Therefore, the company has been insured against 

potential accidents/damages that may occur with its warehouse stores and inventories. The company normally 

reviews the insured amount to be correspondent with its carrying assets value, which the insured value over 

inventories is commonly re-considered on monthly basis. GLOBAL also provides fire extinguishers at various 

sections around its stores in case of emergency to mitigate risk and potential damages in case of fire accidents. 

 1.7 Risk of fire accident at Wiang Khum Kham, Chiang Mai Branch since 6 November 2008 

On 6 November 2008, there was a fire at Chiang Mai Branch causing total accounting damages 

of 434.14 million Baht (including losses of 98.43 million Baht from revaluation surplus of appraisal of building and 

building improvements in late 2007). The company has however been insured by total line of 426.50 million Baht. 

Later in late 2008, the company had been informed by the insurance company for the first partial indemnity of 

150.00 million Baht. Before the conclusion of entire indemnity payment by insurance company, GLOBAL booked 

net loss of fire accident of 284.10 million Baht as one items of selling and administrative expenses in 2008. 

On 5 June 2009, the company received the remaining indemnity of 193.65 million Baht from 

insurance company. All in all, GLOBAL obtained the insured value of 343.65 million Baht. 

2. Financial Risk 

 2.1 Exchange Rate 

The company exposes to exchange rate risk since it has imported some products with the 

respective amount of 168.28 million Baht, 75.15 million Baht, 182.70 million Baht, and 60.12 million Baht in 2006, 

2007, 2008, and the first quarter of 2009, representing 6.37%, 2.36%, 5.11%, and 6.64% of total purchasing 

orders. The company manages this risk by assessing the trend of exchange rate movement and also using 

forward contract, which the line value of forward contract as at 31 March 2009 was 220.00 million Baht and 

GLOBAL has not yet utilized this line. The line of forward contract is one mechanism to decrease impact from 

potential exchange rate fluctuation. In the past, the company has never experienced any significant exchange 

rate risk; even during May 2008 which the US dollar had weakened continuously. This has resulted from 

GLOBAL?s risk management from forward contracts. 

 2.2 Interest Rate 

The company gets financing from short-term and long-term debts as well as OD facility from 

financial institutions. As at 31 March 2009, GLOBAL had total credit line of 2,560.85 million Baht and outstanding 

balance of 1,559.53 million Baht. The interest expenses in 2006, 2007, 2008 and the first quarter of 2009 were 

31.58 million Baht, 42.46 million Baht, 71.40 million Baht, and 17.87 million Baht, respectively. Since all of the 
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company?s obligations are charged at floating interest rate, the company is subjected to the interest rate risk. To 

deal with the risk, the company closely follows the trend of the interest rate in both global and local markets. 

Some of GLOBAL?s debt obligations are, in fact, charged at Money Market Rate (MMR), the lower rate than 

normal interest rate. Throughout the company?s establishment, GLOBAL has never defaulted on any interest 

obligation. With regards to long-term debts that GLOBAL has utilized for new store expansion, the outstanding 

balance of these obligations has been declining steadily. Some stores even fully retired its debts in the periods 

corresponding to the company?s new outlet expansion. Accordingly, the impact of interest rate risk on GLOBAL is 

relatively low.    

3. Risk associated with products and product sourcing 

 3.1 Sourcing 

Sourcing is very important factor to the company since it operates as a distributor of building 

materials, decorative materials, tools and equipments used in building, renovating or decorating home and 

gardens. GLOBAL?s purchase amount has grown continuously parallel to its business expansion, where the 

purchase value for 2006, 2007, 2008, and the first quarter of 2009, were 2,641.00 million Baht, 3,189.81 million 

Baht, 3,575.85 million Baht, and 905.90 million Baht, respectively. As the company?s core operation is product 

distribution to its customers, products offered are one of key factors for business success. Hence, the company 

exposes to the risk that some of its suppliers may cancel the company?s order and stop supplying GLOBAL. By 

sourcing most products directly from manufacturers and building long-term relationship with them, the company 

can somehow mitigate this risk. 

 3.2 Fluctuations in the production costs of products    

As production costs can be volatile dependent on economic condition, GLOBAL is subject to 

the risk that prices of construction materials may significantly increase, causing the company not able to charge 

its customers at the same price level. However, the company minimizes this risk by employing cost-plus pricing 

policy and managing its average sales period to be in line with other major players in the industry. Moreover, the 

company purchases most products directly from manufacturers, thereby lower costs relative to buying from 

traders. GLOBAL can therefore maintain its profitability and product prices at appropriate level for customers. In 

case that product costs have ascended considerably, GLOBAL still has a choice to adjust its price list. 

Nevertheless, the main rationale for price adjustment should be derived from justified purchasing costs to ensure 

fairness for customers. 

 3.3 Change in consumer behavior and Product obsolescence 

As GLOBAL is the retailer of building materials, decorative products, and equipment for 

construction, improvement and decoration for home and garden and some items, such as sanitary ware and 

furniture, normally gain acknowledged within a certain period, GLOBAL accordingly exposes to risk of product 

obsolescence. Ceramic tiles also cause similar risk as the company needs substantial inventory stocking to 

adequately serve customers? potential demand. Nonetheless, the majority of products generating the company?s 

core revenue are primarily construction materials for structural work such as cement, steel and timber, which 

commonly have high turnover. Regarding ceramic tiles, sanitary ware and furniture, the company can relocate to 

new or other outlets, where customers in different areas may have different demands. GLOBAL also has 

marketing promotional campaigns to eliminate obsolete products. In addition, the company can leverage their 

bargaining power with many manufacturers, thereby having the ability to return some obsolete products for 

products with newer model. As a consequence, these factors can help mitigating the risk arising from changes in 

consumer preference/behavior and product obsolescence for GLOBAL. 
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4. Operational and Managerial Risk  

As at 1 June 2009, Mr. Witoon Suriyawanakul as the Director and Chief Executive Officer of 

GLOBAL held 29.91% of the company?s total issued shares, while the group of Suriyawanakul family totally held 

72.81% of the company?s total issued shares. By having more than 50% of total shares, the Suriyawanakul family 

gains controlling power over the company and can influence the company?s decision making in case requiring a 

majority vote from shareholders. Therefore, other shareholders would be unable to propose any issue without 

consent from this major shareholder.  

Lawsuit As at 31 March 2009, GLOBAL had a lawsuit concerning default 

payment by customers.  At present, the company is in the litigation 

process with retail customers, totaling 2 cases with total value of 

1,963,902.27 Baht (or 0.19% of total revenues during the first quarter 

of 2009).  

Number of Employees As at 31 March 2009, the company has 1,110 employees. 

Company Background  

Mr. Witoon Suriyawanakul founded Siam Global House Company Limited on 20 December 1995 

with an objective to operate as a distributor of building materials, decorative materials, tools and equipments 

used in building, renovating or decorating home and gardens.  

Subsequently, Mr. Witoon established Siam Global House (Khon Kaen) Company Limited to 

operate the similar business on 1 August 2000.    

On 8 June 2007, Siam Global House Company Limited and Siam Global House (Khon Kaen) 

Company Limited were merged together with the initial registered capital of 700 million Baht to operate as a 

distributor of building materials, decorative materials, tools and equipments used in building, renovating or 

decorating home and gardens with the trademark of 9Global House;. Later, the company was transformed into    

a public company limited and renamed to Siam Global House Public Company Limited. 

Investment in subsidiary / As at 31 March 2009, GLOBAL had no investment in subsidiary /  

associates / related companies associates / related companies. 

  

Change in capital for the previous three years (expressed in million Baht) 

D/M/Y Increase 

(Decrease) in 

Paid-up Capital 

Paid-up Capital after 

Increase (Decrease) 

Notes / Use of proceeds 

4 March 2008 260.00 960.00 IPO 260.00 million shares to general 

investors during 10, 11 and 13 August 2009 

(IPO Period). Proceeds will be used to 

finance new branch expansion and for 

working capital. 

Note: The company3s registered capital has not been changed during the period prior to 2008 as there was merging between Siam 

Global House Co., Ltd. and Siam Global House (Khon Kaen) Co., Ltd. Accordingly, the registered capital in the last three years 

presented here is merely derived from the company3s pro forma financial statements since 2006.  
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Accounting Period 1 January to 31 December  

     

Auditor Mr. Methee Ratanasrimetha, M.R. & ASSOCIATES Co.,Ltd. 

 

Share Registrar Thailand Securities Depository Company Limited 

 

Financial advisor Asset Pro Management Company limited 

 

Dividend Policy The company has a policy to pay dividend of not less than 30% of net profit after all 

required reserves are appropriated according to the company?s articles of association 

and regulation. The dividend payment is subject to matters that there are no other 

necessities and such shall not have significant impact on the company?s operation. 

 

BOI certificate None 

 

Number of Shareholders As at 14 August 2009, 

Name of shareholders Number of 

shareholders 

Number of 

shares 

% of paid-up 

capital 

1. Strategic shareholders    

1.1. Directors, manager, and executive management 

including related persons and associated persons  

9 699,200,000 72.83 

1.2. Shareholders who have a holding of above 5% 

including related persons 

- - - 

1.3. Controlling shareholders  - - - 

2. Non-Strategic shareholders hold ≥ 1 trading unit 2,588 260,800,000 27.17 

3. Non-Strategic shareholders hold < 1 trading unit - - - 

Total shareholders 2,597 960,000,000 100.00 

 

Major Shareholders As at 14 August 2009, 

Post-IPO Pre-IPO Name of shareholders 

Number of 

shares 

% of paid-up 

capital 

Number of 

shares 

% of paid-up 

capital 

1. The Suriyawanakul Family     

1.1. Mr. Witoon Suriyawanakul 287,156,510 29.91 287,156,510 41.02 

1.2. Mr. Anawat Suriyawanakul 229,590,000 23.92 229,590,000 32.80 

1.3. Mrs. Warunee Suriyawanakul  91,313,980 9.51 91,313,980 13.04 

1.4. Mr. Tepakul Poonlarp 89,838,500 9.36 89,838,500 12.83 

1.5. Other related persons 1,101,010 0.11 1,101,010 0.16 

2. Mr. Paitoon Taechadanai 5,000,000 0.52 0.00 0.00 

3. Mr. Kamol Aoewsiwikul 4,000,000 0.42 0.00 0.00 

4. Mr. Wasun Phongsamutrat 3,428,000 0.36 0.00 0.00 

5. Mr. Kawee Tung-Itsaraparp 2,600,000 0.27 0.00 0.00 

6. Mr. Pornchai Tongdeesakkul 2,500,000 0.26 0.00 0.00 

7. Mr. Wisetsak Rabiabpana 2,050,000 0.21 0.00 0.00 

8. Mrs. Paweena Kositjiranun 1,800,000 0.19 0.00 0.00 

9. 1 A.M. Flexible Automatic Redemption Fund 1,748,000 0.18 0.00 0.00 

10. Mrs. Jinda Saereewathanawut 1,652,400 0.17 0.00 0.00 

Total 723,778,400 75.39 699,000,000 99.86 
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Foreign shareholders As at 14 August 2009, the company has 19  foreign shareholders, collectively holding 

1,823,800 shares (equivalent to 0.19 % of total paid-up capital). 

Note: The company have restrictions on foreign shareholders according to the Articles of Association no. 13 that: 7Company3s 

shares may be freely transferred without restrictions, except for the case in which, following the transfer, foreign 

shareholders hold more than 49% of the company3s all issued shares:. 

 

Board of Directors The company?s board of directors comprises of 10 directors as follows: 

Name Position Inaugurated date 

1. Mr. Apisit Rujikeatkamjorn Chairman / Independent Director 26 February 2008 

2. Mr. Witoon Suriyawanakul Director / Chief Executive Officer 20 December 1995 

3. Mr. Anawat Suriyawanakul Director 20 December 1995 

4. Mrs. Warunee Suriyawanakul Director 20 December 1995 

5. Mr. Tepakul Poonlarp Director 20 December 1995 

6. Mr. Yuttana Suriyawanakul Director 16 March 2003 

7. Ms. Chutikarn Srisangchan Director 2 January 2004 

8. Mr. Montree Socatiyanurak Chairman of the Audit Committee / 

Independent Director 

26 February 2008 

9. Mrs. Pornsiri Thiwawanwong Audit Committee member /  

Independent Director 

26 February 2008 

10. Mr. Surasak Chantori Audit Committee member /  

Independent Director 

26 February 2008 

 

Audit Committee The 2/2008 Extraordinary Shareholder Meeting, held on 26 February 2008, has 

passed the resolution on appointment of the Audit Committee as follows: 

1. Mr. Montree Socatiyanurak** Chairman of the Audit Committee 

2. Mr. Pornsiri Thiwawanwong** Member of the Audit Committee 

3. Mr. Surasak Jantori Member of the Audit Committee 

Note **  The committees who have accounting and financial capability. 

Secretary of Audit Committee: Ms. Kanyarat Pongsomboon 

Duty and Responsibilities  

1. To review the accuracy and sufficiency of the financial reports of the company.  

2. To review the company to ensure that the internal control and internal audit 

systems are suitable and effective, and to review the independence of internal 

audit section, including approving the appointment, transference, or termination 

of internal audit section?s supervisors (heads) or those of other workgroups 

responsible for internal audit.  
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3. To review the company to ensure that their operations are in accordance with 

securities laws and SET legal requirements, rules and regulations, as well as 

other laws that may be related to the company?s business. 

4. To consider, propose, and appoint independent persons who shall be assigned 

as the company?s auditors, to propose their remuneration, and to participate in a 

meeting with the auditors at least once a year without management team.  

5. To review connected transactions and any other transaction that may cause 

potential conflicts of interest in accordance with SET laws and SET regulations in 

order to ensure that those items are reasonable and of utmost benefits to the 

company. 

6. To publicize the audit committee report signed by the chairman of the audit 

committee in company annual report; the report should include the following 

details: 

a. Opinions on accuracy, completeness and credibility of the company?s 

financial reports; 

b. Opinions on sufficiency of the company?s internal control system; 

c. Opinions on the company?s compliance with securities and SET laws 

and SET regulations, or business laws related to the company and its 

subsidiaries; 

d. Opinions on suitability of auditors of the company; 

e. Opinions on transactions of possible conflicts of interest; 

f. The number of audit committee meetings, and attendance of each 

audit committee member;  

g. Opinions or observation by the audit committee during their auditing 

practice according to charter; and 

h. Other transactions that shareholders and public investors should be 

informed under the scope of work and responsibilities assigned by the 

company?s board of directors. 

7. To take care of any other action assigned by the board of directors with the 

consent of audit committee. 

The term of the Audit Committee Members:   
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(a) Chairman  Three years 

(b) Other members  Three years 

Listing Conditions -None- 

 

Silent Period Shareholders, who own common shares before the company?s public offering and 

hold 528 million shares or 55.00% of paid up capital after the IPO conduction, certify 

to the Stock Exchange of Thailand that their shares will not be sold for the period of 

one year from the trading date. Upon the expiry of each 6 months period of the 

prescribed time, those shareholders will be allowed to sell of 25.00% of total amount 

of shares prohibited for sale and the rest after one year. 

 

Relaxation -None- 

 

Others On 6 November 2008, a fire destroyed GLOBAL Chiang Mai Branch, causing total 

accounting damages of 434.14 million Baht (this amount included the realized loss of 

98.43 million Baht from revaluation surplus of the Branch?s building and building 

improvement appraisal in late 2007). The company has however been insured by 

426.50 million Baht. Later on 3 March and 5 June 2009, GLOBAL received indemnity 

of 150.00 million Baht and 193.65 million Baht, respectively (totaling 343.65 million 

Baht). The company has completely re-constructed and commercially re-launched 

Chiang Mai Branch since 24 April 2009. 

 

Statistics  

 

Siam Global House Public Company Limited 

 

Thousand Baht Baht per share* (%) Year 

Sales Net Profit Net Profit Dividend Book Value 
Dividend 
Payout ratio 

2006** (reviewed) 2,671,975 44,070 0.07 - 1.28 - 
2007 (audited) 3,216,714 101,619 0.15 - 2.54 - 
2008 (audited) 3,967,404 (130,897) (0.19) 0.35 2.00 (186.10) 
1Q2009 (reviewed) 1,014,335 37,339 0.04 - 2.06 - 
1H2009 (reviewed) 1,993,103 281,139 0.40 - 2.41 - 

Note * Adjusting par value to Baht 1 per share for comparison and calculation using fully diluted approach, since the financial 

statements presented here are pro forma. 

 ** The financial statements for 2006 were reviewed because Siam Global House Plc. was established from merging 

between Siam Global House Co., Ltd. and Siam Global House (Khon Kaen) Co., Ltd. on 8 June 2007. Therefore, the 

shown financial statements are pro forma as if there had been merging transaction since 2006.    
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Siam Global House Public Company Limited 

Balance Sheet 

        (Expressed in thousands Baht) 

 

 

31 Dec 06 

(Reviewed) 

31 Dec 07 

(Audited) 

31 Dec 08 

(Audited) 

31 Mar 09 

(Reviewed) 

30 Jun 09 

(Reviewed) 

Assets      

Current assets      

Cash and cash equivalents 22,663 32,968 15,142 16,279 17,291 

Trade accounts receivable-net 43,331 103,129 43,440 26,794 7,184 

Inventories 984,648 1,419,210 1,339,373 1,373,754 1,478,333 

Short-term loans to related parties  20,225 18,123 - - - 

Receivable from insurance 

indemnity for fire accident 

- - 150,000 - - 

VAT receivable - - 41,768 40,429 44,976 

Other current assets 28,919 53,754 21,997 23,106 19,918 

Total current assets 1,099,787 1,627,184 1,611,720 1,480,362 1,567,702 

Non-current assets      

Pledged deposit with financial 

institutions 

325 328 328 328 381 

Available-for-sale securities 44 32 14 12 24 

Property, plant and equipment-net 958,868 1,950,031 1,971,560 2,478,832 2,506,242 

Other non-current assets  696 1,632 8,131 9,028 8,985 

Total non-current assets 959,933 1,952,023 1,980,033 2,488,200 2,515,632 

Total assets 2,059,719 3,579,207 3,591,753 3,968,562 4,083,334 

Liabilities      

Current liabilities      

Bank overdrafts and short-term 

loans from financial institutions 

426,039 592,410 790,406 1,055,160 897,888 

Trade accounts payable 383,835 679,297 587,553 661,731 702,990 

Land payable 39,225 19,225 - - - 

Short-term loans from directors 8,098 - - 5,302 - 

Current portion of liability under 

finance lease agreements 

7,035 

 

4,197 

 

1,122 786 695 

Current portion of long-term 

liabilities 

96,712 107,509 95,775 97,568 100,574 

Dividend payable - - 243,600 243,600 243,600 

Tax payable 11,483 26,116 15,347 33,406 46,676 

Accrued expenses and other 

current liabilities 

41,119 42,536 19,283 22,360 25,883 

Total current liabilities 1,013,547 1,471,290 1,753,086 2,119,913 2,018,306 

Non-current liabilities      

Liability under finance lease 

agreements-net 

4,813 540 1,333 1,158 980 
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31 Dec 06 

(Reviewed) 

31 Dec 07 

(Audited) 

31 Dec 08 

(Audited) 

31 Mar 09 

(Reviewed) 

30 Jun 09 

(Reviewed) 

Long-term liabilities-net 240,663 329,505 433,979 406,799 379,544 

Total non-current liabilities 245,476 330,046 435,312 407,957 380,524 

Total Liabilities 1,259,022 1,801,336 2,188,398 2,527,870 2,398,830 

Shareholders? equity      

Share capital      

Authorized share capital 700,000 700,000 960,000 960,000 960,000 

Issued and paid-up capital  625,050 700,000 700,000 700,000 700,000 

Surplus on revaluation of assets-net 22,714 821,059 695,440 690,362 685,228 

Changes in fair value of available-

for-sale securities 

0 (11) (30) (32) (20) 

Retained earnings      

- Appropriated - statutory reserve - - 13,223 13,223 13,223 

- Unappropriated  152,933 256,823 (5,278) 37,139 286,073 

Total Shareholders? equity 800,697 1,777,871 1,403,355 1,440,692 1,684,504 

Total Liabilities and Shareholders? 

equity 

2,059,719 3,579,207 3,591,753 3,968,562 4,083,334 

Note: The financial statements for 2006 were reviewed because Siam Global House Plc. was established from merging between 

Siam Global House Co., Ltd. and Siam Global House (Khon Kaen) Co., Ltd. on 8 June 2007. Therefore, the shown financial 

statements are presented as pro forma since 2006.    
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Siam Global House Public Company Limited 

Income Statement 

        (Expressed in thousands Baht) 

 

 

2006* 

(Reviewed) 

2007 

(Audited) 

2008 

(Audited) 

1 Jan J 31 Mar 09 

(Reviewed) 

1 Jan J 30 Jun 09 

 (Reviewed) 

Revenue      

Sales 2,671,975 3,216,714 3,967,404 1,014,335 1,993,103 

Other revenue 20,772 35,195 33,959 9,073 232,760*** 

Total revenue 2,692,747 3,251,909 4,001,364 1,023,408 2,225,863 

Expenses      

Cost of goods sold 2,251,179 2,728,646 3,315,100 854,098 1,673,698 

Selling and 

administrative 

expenses 

343,513 317,105 652,583 92,033 176,865 

Director expenses - 11,460 12,910 3,345 6,620 

Total expenses 2,594,692 3,057,211 3,980,593 949,476 1,857,183 

Earnings before 

interest and tax 

98,055 194,698 20,770 73,932 368,680 

Interest expenses 31,584 42,465 71,396 18,029 39,851 

Income tax 22,400 50,615 80,272 18,564 47,690 

Net profit (loss) 44,070 101,619 (130,897)** 37,339 281,139 

Note:  * The financial statements for 2006 were reviewed because Siam Global House Plc. was established from merging 

between Siam Global House Co., Ltd. and Siam Global House (Khon Kaen) Co., Ltd. on 8 June 2007. Therefore, the 

shown financial statements are presented as pro forma since 2006. 

 ** Net loss in 2008 of 130.90 million Baht was resulted from realization of net loss from fire accident at Chiang Mai Branch 

on 6 November 2008 in selling and administrative expenses. Nonetheless, if total net loss of the company excluded the 

loss amount from fire accident, GLOBAL would have a positive net profit of 153.24 million Baht in 2008. In addition to fire 

damage, the company had another loss from steel inventory impairment of 25.96 million Baht. Currently, the company 

has however received indemnity from insurance totaling 343.65 million Baht already. 

 ***Other revenue of 232.76 million Baht arising in the first 6 months of 2009 was partially resulted from the final payment of 

insurance indemnity that the company received according to fire accident at Chiang Mai Branch, which was equal to 

193.65 million Baht. In addition, the company had income from selling damaged inventories and ruined fixed assets of 

Chiang Mai Brach equivalent to 22.07million Baht.  
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Siam Global House Public Company Limited 

Statement of Cash Flow 

        (Expressed in Baht thousands) 

 2006 

(Reviewed) 

2007 

(Audited) 

2008 

(Audited) 

1 Jan J 31 Mar 09 

(Reviewed) 

1 Jan J 30 Jun 09 

 (Reviewed) 

Cash flows from 

operating activities 

(169,476) (25,899) 55,304 158,006 204,827 

Cash flows from 

investing activities 

(311,526) (239,636) (286,671) (94,996) (125,670) 

Cash flows from 

financing activities 

478,984 275,840 213,552 (61,873) (77,008) 

Net increase in cash 

and cash equivalents 

(2,018) 10,305 (17,826) 1,137 2,149 

 

Prepared by Asset Pro Management Company Limited 

 

 

I am hereby to certify the accuracy of this information memorandum. 

 

 

 

 QQQQQQQQQQQQQQQ.. 

 (Mr. Witoon Suriyawanakul) 

 Chief Executive Officer 

 Siam Global House Public Company Limited 

 

 


