
 

 

Another good performance in 2010, despite the flood in Q4 

Bangkok – 17 February 2011 – Siam Global House Public Co., Ltd (GLOBAL) today announced its 

results of 2010. 

 Total revenue of 5,970M Baht, 40.5% increase from 2009 

 Earnings before tax of 491M Baht, 112.7% increase from 2009 

 3 new stores this year, making the current total of 11 stores 

 Good financial stability and preparing to open 4 more stores in 

2011 

YTD 2010 Reported Normalized  

Baht (mm) 2010 2009 %YoY 2010 2009 % YoY 

Sales 5,831.3 4,198.9 38.9% 5,831.3 4,198.9 38.9% 

Cost of sales 4,911.5 3,545.2 38.5% 4,911.5 3,545.2 38.5% 

Gross profit  919.8 653.7 40.7% 919.8 653.7 40.7% 

Other income  139.3 49.3 182.6% 139.3 49.3 182.6% 

SG&A 486.7 401.4 21.3% 486.7 401.4 21.3% 

Extraordinary gain / (loss)  -- 214.7*  --  --  --  --  

EBIT  572.4 516.3 10.7% 572.4 301.5 89.8% 

Interest expense 81.3 70.7 15.0% 81.3 70.7 15.0% 

Tax 128.9 86.6 48.8% 128.9 86.6 48.8% 

Net Income  362.1 359.0 0.6% 362.1 144.2 151.1% 

*Note: 2009 extraordinary gain included insurance claim from fire damage. 

             In 2010, GLOBAL continued to grow brilliantly with the increased revenue of 5,970M 

Baht, an increase by 40.5% comparing to 2009, and the increased earnings before tax (EBT) of 

491M Baht, an increase by 112.7% comparing 2009. The net profit after tax (NPAT) has also 

increased to 362M Baht, increased by 151.1% comparing to 2009 from 144M Baht (when the 

compensation from insurance was deducted from other income in 2009). The improved figures 

are the results from the combination of growing same stores sales and the increase of number 

of stores opened in 2010 (Kalasin, Nakhon Sawan, and Maha Sarakham). 

 



 

 

  

 The key influential factor of GLOBAL’s improved performance in 2010 is the increases in 

the revenues from sales and other income which have significantly increased by 38.9% and 

182.6% respectively. This is the combination of sales from 8 existing stores and from the three 

new stores in Kalasin, Nakhon Sawan, and Maha Sarakham that were operated for 9 months, 6 

months, and 6 days respectively. Furthermore, there is a significant increase in other income 

gained from suppliers. The other income of this source has a positive trend to grow in the 

future.  

 

 The overall economy of Thailand in the year 2010 has increased by 7.6%, which higher 

than what predicted. This is the result of the higher demand in exports and higher price of 

agriculture goods. The mixture of the two factors and many of the government’s policies that 

allocates significant amount of fund to improve the economy in the upcountry has, in overall, 

resulted in the higher income of the rural population. 

   In Q1, GLOBAL grew by 42.2% comparing to 2009. During this quarter GLOBAL was 

implementing and utilizing an ERP system in every function of the business in order to improve 

performances. Moreover, during this period where the sales season going smoothly, GLOBAL 

opened its new store in Kalasin province in March 27th, 2010.  

 In Q2, Thailand was facing many problems such as the chaos in Bangkok and the worries 

about possibility of severe drought season for the population in rural area.  Despite the political 

turbulence and the worries, GLOBAL continued to grow strongly by 52.1%. Another new store 

was also open in Nakhon Sawan province on the 26th June 2010.  
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 In Q3, GLOBAL grew by 34.1% comparing to 2009. The slightly smaller growth in this 

quarter is due to the rainy season and the rice cultivation season, which has affected 

construction works, and hence lowered sales comparing to Q2.  

 In Q4, GLOBAL grew by 28.8% comparing to 2009. The smaller growth in this quarter 

comparing to Q3 is due to the flood disaster in a large number of parts in Thailand.  Fortunately, 

none of the GLOBAL stores were flooded, but sales are affected. After the flood incident 

GLOBAL has introduced campaigns and promotions to stimulate sales. Towards the end of the 

quarter, GLOBAL opened its new store in Maha Sarakham province on 25th December 2010. 

 

  In addition, GLOBAL’s 12th stores in Nong Khai province are under construction and 

scheduled to open in March 2011. And at the same time, the construction of the 13th store in 

Nakhon Ratchasima has already been taken place.  In the year of 2011, GLOBAL has plans to 

open four more stores in order to gain advantage from the increasing economy of scale. 

However, it is the policy to control SG&A expenses while maintaining the efficiency. 

 

www.globalhouse.co.th 
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For further information please contact: 

Mr. Witoon Suriyawanakul 
Chief Executive Officer 
Tel. 08-1545-0505 : witoon@globalhouse.co.th 

http://www.globalhouse.co.th/

